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14-18 NOW BRINGS WW1 CENTENARY  
TO 35 MILLION PEOPLE AS FIVE-YEAR PROGRAMME  

OF CULTURAL EVENTS COMES TO A CLOSE 
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14-18 NOW, the organisation set up to bring a creative response to the centenary of the 
First World War, has completed its final season after five years of arts events. Through a 
pioneering approach to commemoration, 14-18 NOW has brought new audiences to 
contemporary arts and heritage. 14-18 NOW has created a new way of marking major 
national moments through the arts, commissioning artists to create works that respond to 
different aspects of the war.  
 

• 35 million people around the UK (over half of the population) have engaged with 
the 14-18 NOW programme, including 8 million young people1 
 

• 125 projects have been commissioned by 14-18 NOW to bring history to life, 
including works by Rachel Whiteread, John Akomfrah, Gillian Wearing, Peter 
Jackson, Danny Boyle, Vivienne Westwood, Jeremy Deller, Shobana Jeyasingh, Sir 
Peter Blake, Anna Meredith, William Kentridge, Akram Khan, Susan Philipsz and 
Yinka Shonibare MBE.   



 
• More than 420 artists from 40 countries created artworks in 220 locations across the 

UK, delivered with 600 partners including arts, heritage and community 
organisations.  

 
• The 14-18 NOW programme has reached across the UK from the Outer Hebrides to 

Cornwall and Derry/Londonderry to Ipswich, and globally to New York, Berlin, Paris, 
Cape Town, Adelaide, Trinidad, Athens, Shanghai and Auckland. 
 

• 67% of the 14-18 NOW programme was free to the public. 
 

• Enduring works of art include the Millicent Fawcett statue in Parliament Square by 
Gillian Wearing, Rachel Whiteread’s Nissen Hut in Dalby Forest and Peter Jackson’s 
film They Shall Not Grow Old, as well as multiple books, plays, operas, music 
compositions, dance works and other public artworks.  
 

• Participatory projects that have made the biggest impression on the public include 
Jeremy Deller’s We're here because we’re here, PROCESSIONS, LIGHTS OUT, 
Letter to an Unknown Soldier, the Poppies tour by artist Paul Cummins and designer 
Tom Piper and Danny Boyle’s Pages of the Sea. 
 

• Over 3.9 million people watched Peter Jackson’s film They Shall Not Grow Old on 
BBC2 and iPlayer2, with 93 percent of those who saw the film agreeing that it had an 
emotional impact3. 

 
• The 14-18 NOW programme of commissions has created more free, large-scale, UK-

wide artworks in shared public spaces than any other comparable programme.  
 

• 14-18 NOW has been particularly successful in bringing the centenary of the war to 
young people by engaging them through contemporary culture. 

 
 
Jenny Waldman, Director of 14-18 NOW, said: 
“Contemporary artists brought history to life, helping us to see the First World War anew 
and think again. Through 14-18 NOW the UK commemorated the centenary through the 
work of extraordinary artists, touching millions of people emotionally. We are thrilled that 
over half of the UK population have engaged with the 14-18 NOW programme - huge 
thanks go to all our artists, partners, volunteers, supporters and to the millions of people 
who took part.” 
 
For further press information please contact Erica Bolton, Bolton & Quinn: 
Erica@boltonquinn.com 
020 7221 5000 
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Key Statistics 
The Poppies tour – Artist Paul Cummins and designer Tom Piper 

• The Poppies tour was seen by over 4.5 million people4 
• 850,000 young people saw the Poppies tour5 
• The Poppies tour brought 1.5 million new (first time) visitors to host venues5 

   
We’re here because we’re here – Jeremy Deller 

• 63% of the UK adult population were aware of We’re here because we’re here, either 
through seeing it in person, or by other means, such as on social media6 

• 2 million people experienced the work live, and over 30 million7 experienced it by 
other means, such as in the media 

• The #wearehere hashtag for the work trended on Twitter for over 14 hours on the 
day 

 
They Shall Not Grow Old – Peter Jackson3 

• 53% (28.1 million)7 of the UK adult population were aware of They Shall Not Grow 
Old 

• Of those that had seen the film, 93% agreed They Shall Not Grow Old was an 
appropriate way of commemorating the centenary of the First World War 

• 94% agreed that They Shall Not Grow Old had an emotional impact on those who 
saw it  

 
Pages of the Sea – Danny Boyle3 

• 88% of people that were aware of Pages of the Sea agreed it was an appropriate 
way of commemorating the centenary of the Armistice 

• 71% of UK adults who are aware of Pages of the Sea agreed that it made the First 
World War more relevant to people's lives today 

• 88% agreed that Pages of the Sea had an emotional impact on those who saw it 
 
PROCESSIONS – Artichoke 

• 80,000 women and girls took part in PROCESSIONS8  
• 4.4 million people were aware of the project in the UK9  
• Women’s suffrage and the campaign for women’s right to vote, were more relevant 

as a result of taking part/watching PROCESSIONS. 
 

14-18 NOW 
14-18 NOW is a programme of extraordinary arts experiences connecting people with the 
First World War, as part of the UK’s official centenary commemorations between 2014 and 
2018. It commissioned new work by leading contemporary artists across all art forms; the 
programme included over 420 artists from 40 countries, taking place in 220 locations across 
the UK. Over 35 million people experienced the programme, including 8 million children 
and young people. 16.7 million people took part in LIGHTS OUT in 2014 commemorating 
the start of the war, and 63% of the UK adult population were aware of Jeremy 
Deller’s ‘We’re here because we’re here’ marking the Battle of the Somme. The UK tour of 
the poppy sculptures by artist Paul Cummins and designer Tom Piper was been seen by 



over 4.5 million people. Peter Jackson’s film ‘They Shall Not Grow Old’ has been seen by 
nearly 4 million people so far and 48% of the UK adult population were aware of Danny 
Boyle’s Armistice event ‘Pages of the Sea’. 14-18 NOW has won many awards for its work, 
including the National Lottery Heritage Award.  
 
14-18 NOW is supported by the National Lottery through the Heritage Lottery Fund and 
Arts Council England, by the DCMS with additional funding from The Backstage Trust, 
Bloomberg Philanthropies, Clore Duffield Foundation, NatWest and support from 
individuals.  
  
The National Lottery 
The National Lottery is a principal funder of 14-18 NOW. Funds have been awarded by 
three National Lottery distributing bodies: the Heritage Lottery Fund, Arts Council England 
and Big Lottery Fund, supporting a wide range of activities during the centenary of the First 
World War including Danny Boyle’s ‘Pages of The Sea’. Thank you to The National Lottery 
players for what they have made possible. 
 
Heritage Lottery Fund (HLF) 
Thanks to National Lottery players, we invest money to help people across the UK explore, 
enjoy and protect the heritage they care about - from the archaeology under our feet to the 
historic parks and buildings we love, from precious memories and collections to rare wildlife.  
 
Since 2010, HLF has invested more than £93million to more than 1,850 First World War 
centenary projects including: The Imperial War Museum’s First World War Galleries; HMS 
Caroline in Belfast; London Transport Museum’s B-type Battle Bus; and the Yorkshire Film 
Archive.  We have also invested in over 1,400 community projects exploring the impact of 
the conflict through our First World War: then and now programme. 
 
www.hlf.org.uk @heritagelottery #UnderstandingWW1 
 
Arts Council England 
Arts Council England champions, develops and invests in artistic and cultural experiences 
that enrich people’s lives. We support a range of activities across the arts, museums and 
libraries – from theatre to digital art, reading to dance, music to literature, and crafts to 
collections. Great art and culture inspires us, brings us together and teaches us about 
ourselves and the world around us. In short, it makes life better. Between 2015 and 2018, 
we will invest £1.1 billion of public money from government and an estimated £700 million 
from the National Lottery to help create these experiences for as many people as possible 
across the country. www.artscouncil.org.uk 
 
The Department for Digital, Culture, Media & Sport (DCMS)  
The Department for Digital, Culture, Media & Sport (DCMS) helps to drive growth, enrich 
lives and promote Britain abroad. We protect and promote our cultural and artistic heritage 
and help businesses and communities to grow by investing in innovation and highlighting 
Britain as a fantastic place to visit. We help to give the UK a unique advantage on the 
global stage, striving for economic success. 



 
IWM 
IWM (Imperial War Museums) tells the story of people who have lived, fought and died in 
conflicts involving Britain and the Commonwealth since the First World War. 
 
Our unique collections, made up of the everyday and the exceptional, reveal stories of 
people, places, ideas and events. Using these, we tell vivid personal stories and create 
powerful physical experiences across our five museums that reflect the realities of war as 
both a destructive and creative force. We challenge people to look at conflict from different 
perspectives, enriching their understanding of the causes, course and consequences of war 
and its impact on people’s lives. 
 
IWM’s five branches which attract over 2 million visitors each year are IWM London, IWM’s 
flagship branch that transformed in 2014 with new, permanent and free First World War 
Galleries alongside new displays across the iconic Atrium to mark the Centenary of the First 
World War; IWM North, housed in an iconic award-winning building designed by Daniel 
Libeskind; IWM Duxford, a world renowned aviation museum and Britain's best preserved 
wartime airfield; Churchill War Rooms, housed in Churchill’s secret headquarters below 
Whitehall; and the Second World War cruiser HMS Belfast.  
 
First World War Centenary Partnership 
2014 - 2018 marks the centenary of the First World War, a landmark anniversary for Britain 
and the world. IWM is marking the centenary by leading a vibrant, five-year programme of 
cultural activities across the world. For more information visit www.1914.org 

1 Figures based on omnibus surveys undertaken by TNS in 2014 and by YouGov Plc in 2016 and 2018 combined with independent calculations undertaken 

by Morris Hargreaves McIntyre / 14-18 NOW.  Total sample sizes of 2132 in 2014, 2120 in 2016 and 2137 adults in 2018. Fieldwork was undertaken in 

November 2014, August 2016 and November 2018.  All surveys were carried out online. Omnibus results are weighted and representative of all UK adults 

(aged 16+). 

2 Source:  BBC 

3 Data from YouGov Plc.  Total sample size 2137 adults. Fieldwork was undertaken between 12-13 November 2018.  The survey was carried out online. The 

figures have been weighted and are representative of all UK adults (aged 16+). 

4 Data from 14-18 NOW. Based on visit figures at 19 Poppies locations between 2015 and 2018. 

5 Data from visitor surveys at 19 Poppies locations and independent calculations undertaken by Morris Hargreaves McIntyre 

6 Data from YouGov plc. Total sample size was 2,030 adults. Fieldwork was undertaken between 4th - 5th July 2016.  The survey was carried out online. 

The figures have been weighted and are representative of all UK adults.  

7 Independent calculations undertaken by Morris Hargreaves McIntyre. 

8 Estimates from The Audience Agency and Artichoke 

9 Data from YouGov plc. Total sample size was 2,067 adults. Fieldwork was undertaken between 11th - 12th June 2016.  The survey was carried out online. 

The figures have been weighted and are representative of all UK adults. 

 

                                                


