
 

  

  

MODERN MEMORIAL FOR BATTLE OF THE SOMME REACHES 
OVER 30 MILLION PEOPLE 

  

‘we’re here because we’re here’, the modern memorial created by Turner Prize-winning artist 
Jeremy Deller in collaboration with Rufus Norris, Director of the National Theatre to mark the 
centenary of the Battle of the Somme, reached over 30 million people across the UK. The work 
was specially commissioned by 14-18 NOW, the UK’s arts programme for the First World 
Centenary commemorations. 

  

       A YouGov poll showed that 63% of the British adult population of the UK were aware 
of ‘we’re here because we’re here’, either through seeing it in person, or by other means, 
such as on social media or through broadcast media 

  

    2 million people experienced the work live, and over 30 million experienced it by other 
means, such as in the media 

  

          Social media reach of over 220 million impressions 

  

          Of those aware, 86% agreed ‘we’re here because we’re here’ was an appropriate way of 
commemorating the centenary of the Battle of the Somme 

  

         77% agreed that ‘we’re here because we’re here’ had made the Battle of the Somme 
more relevant to people's lives today 

  

          79% agreed that ‘we’re here because we’re here’ had an emotional impact on those 
who saw it 

  



         The #wearehere hashtag for the work trended on Twitter for over 14 hours on the day 

  

‘we’re here because we’re here’ saw some 1400 voluntary participants dressed in First World War 
uniform appear unexpectedly in locations across the UK. It was produced by Birmingham 
Repertory Theatre and the National Theatre, working in close collaboration with 25 organisations 
across the UK including: Lyric Theatre Belfast, Manchester Royal Exchange, National Theatre of 
Scotland, National Theatre Wales, Northern Stage, Playhouse Derry-Londonderry, Salisbury 
Playhouse, Sheffield Theatres and Theatre Royal Plymouth. 

  

The participants who walked the streets were a reminder of the 19,240 men who were killed on 1 
July 1916, the first day of the Battle of the Somme. The participants wore historically accurate 
uniforms, representing 15 of the regiments that suffered losses in the first day of the Battle. 
Participants did not speak, but handed out cards to members of the public with the name and 
regiment of the soldier they represented, and, where known, the age of the soldier when he died 
on 1 July 1916. The card also contained the hashtag “wearehere”.  The soldiers visited over 900 
sites across the UK, including train stations, car parks and shopping centres from Shetland to 
Plymouth. 

  

Jenny Waldman, Director of 14-18 NOW, said: 

“We are delighted at the success of ‘we’re here because we’re here’ and I would like to thank the 
artists and creative team, the 26 theatre organisations and 2000 volunteers who made the event 
possible. Together they have created an exceptional artwork and a powerful memorial to the 
19.240 men who on the first day of the Battle of the Somme, that engaged people of all ages with 
the centenary of the Battle.” 

  

Stuart Rogers, Executive Director at Birmingham Repertory Theatre, said: 

“The REP was delighted and honoured to be the lead producer on this unique project and to play 
a part in bringing to life Jeremy's extraordinary vision for it. It has probably reached more people 
in a single day than a whole year of traditional theatre would, and to see the effect it had on 
individuals was both moving and humbling.” 

  

 

 

 



The project was supported by: Aberystwyth Arts Centre, The Belgrade Theatre, Birmingham 
Metropolitan Academy of Performing Arts, Bolton Octagon, Bristol Old Vic, Storyhouse, Left 
Coast, Leicester Curve, Nuffield Theatre, Oldham Coliseum, Pontio, Shetland Arts, Sutton 
Coldfield College BMet, The Artrix Bromsgrove, The Garrick Lichfield and Volcano.  
  
Media partner: BBC 
  
‘we’re here because we’re here’ was made possible by an Ambition for Excellence Award from Arts 
Council England and by the Heritage Lottery Fund, with additional support from Paul Hamlyn 
Foundation, Creative Scotland and Art Fund. 14-18 NOW is principally funded by the National 
Lottery through the Heritage Lottery Fund and Arts Council England, and by the Department for 
Culture, Media and Sport. 
  

Jeremy Deller and Rufus Norris will discuss ‘we’re here because we’re here’ at the Dorfman 
Theatre, National Theatre on Monday 11 July at 6pm.  

Tickets on sale via the NT Box Office (020) 7452 3000 and online 
at https://www.nationaltheatre.org.uk/your-visit/platforms. 

  

NOTES TO EDITORS 

  

'we're here because we're here' was commissioned by 14-18 NOW, and conceived and created by 
Turner Prize-winning artist Jeremy Deller in collaboration with Rufus Norris, Director of the 
National Theatre. It was produced by Birmingham Repertory Theatre and the National Theatre 
with the following partners: 
Lyric Theatre Belfast 
Manchester Royal Exchange 
National Theatre of Scotland 
National Theatre Wales 
Northern Stage 
Playhouse Derry-Londonderry 
Salisbury Playhouse 
Sheffield Theatres 
Theatre Royal Plymouth 

  

14-18 NOW 

14-18 NOW is a programme of extraordinary arts experiences connecting people with the First 
World War, as part of the UK’s official centenary commemorations. It aims to engage as many 
people as possible with the First World War, exploring how the war has impacted on the society 
we live in now. 14-18 NOW commissions new work by leading contemporary artists from all art 
forms, inspired by the period 1914-1918.  The commemorative period is marked by three key 
seasons - the first season centred around 4 August 2014 (Anniversary of the Declaration of War), 

https://www.nationaltheatre.org.uk/your-visit/platforms


the second is March to November 2016 (anniversary of the Battle of Jutland and the Battle of the 
Somme) and the last in 2018 (centenary of Armistice Day). 14-18 NOW is responsible for the UK 
tour of the iconic poppy sculptures by artist Paul Cummins and designer Tom Piper. 14 -18 NOW 
is supported by the National Lottery through the Heritage Lottery Fund and Arts Council England, 
by the Department for Culture, Media and Sport, and by additional fundraising.  14-18 NOW has 
commissioned over 80 artworks to date that have been seen by over 20 million people. 

  

Birmingham Repertory Theatre 

Birmingham Repertory Theatre is one of Britain’s leading producing theatres. Founded in 1913 
by Sir Barry Jackson, Birmingham Repertory Theatre Company rapidly became one of the most 
famous and exciting theatre companies in the country launching the careers of an array of many 
great British actors including Laurence Olivier, Ralph Richardson, Edith Evans, Paul Scofield, 
Derek Jacobi, Elizabeth Spriggs, Albert Finney and many more.  In 2013 the company celebrated 
its centenary. 

  

The REP’s aim is to inspire a lifelong love of theatre in the diverse communities of Birmingham 
and beyond.  As well as presenting over 60 productions on its three stages every year, the theatre 
tours its productions nationally and internationally, showcasing theatre made in Birmingham. 
The commissioning and production of new work lies at the core of The REP’s programme and 
over the last 15 years the company has produced more than 130 new plays. The theatre’s learning 
and participation programme is the best of any cultural organisation in the city and in the past 
year The REP has engaged with 4500 young people and 2600 adults through its learning and 
participation programme equating to 30,000 individual educational sessions. The REP is also 
committed to nurturing new talent through its youth theatre groups, The Young REP, its 
professional artist development scheme, REP Foundry, plus a new initiative, FURNACE which 
offers local people opportunities to develop new talents. 

  

National Theatre 

The National Theatre is dedicated to making the very best theatre and sharing it with as many 
people as possible. We produce productions on the South Bank in London each year, ranging from 
re-imagined classics to modern masterpieces and new work by contemporary writers and theatre-
makers. The National’s work is seen on tour throughout the UK, in London’s West End, 
internationally (including on Broadway) and in collaborations and co-productions with regional 
theatres. 

  

National Theatre Live, which broadcasts live performances to cinema screens internationally, is 
now celebrating its 7th year and has been experienced by over 5.5 million people worldwide in 
200 countries. For more information, visit www.NTLive.com 

  

http://www.ntlive.com/


The Clore Learning Centre at the NT is committed to providing programmes for schools, young 
people, families, community groups and adult learners. The nationwide youth theatre festival 
Connections and playwriting competition New Views engage thousands of young people around 
the country. Further, over 2,200 secondary schools have signed up to the free streaming service, 
On Demand in Schools since its launch in September 2015. 

  

In 2015-2016 the NT: 

•    Staged 34 productions and gave 3,057 performances in the UK and internationally. 

•    Reached audiences of over 787,000 on the South Bank, and over 3.7 million worldwide 
(South Bank, West End, touring and NT Live).  

•    Broadcast, via the NT Live programme, to nearly 1.5 million people around the world. 

•    Engaged with over 189,000 participants through the NT Learning events programme. 

nationaltheatre.org.uk 

@nationaltheatre 

  

DCMS 

4 August 2014 marked 100 years since the start of the First World War. In recognition of this 
significant milestone the Government is leading a five-year commemorative programme of 
national ceremonial events, cultural and educational activity and community engagement. The 
Department for Culture, Media and Sport, DCMS, manages this cross government programme 
working with key delivery partners including Imperial War Museums, 14-18 NOW, Arts Council 
England, Heritage Lottery Fund and Historic England. 

  

Heritage Lottery Fund 

Thanks to National Lottery players, we invest money to help people across the UK explore, enjoy 
and protect the heritage they care about - from the archaeology under our feet to the historic parks 
and buildings we love, from precious memories and collections to rare wildlife. 

www.hlf.org.uk @heritagelottery #UnderstandingWW1 

  

 

 

http://www.hlf.org.uk/


Other HLF-funded First World War projects include: 

?         First World War Galleries, Imperial War Museum London - £6.5m 
?         The Yorkshire Film Archive – £52,400 
?         HMS Caroline, the last surviving First World War battleship - £12m 
?         Herts at War -  £98,400 
?         1914 London B-type ‘Battle’ Bus, which drove out to the Western Front - £750,000  

  

Arts Council England 

Arts Council England champions, develops and invests in artistic and cultural experiences that 
enrich people’s lives. We support a range of activities across the arts, museums and libraries – 
from theatre to digital art, reading to dance, music to literature, and crafts to collections. Great 
art and culture inspires us, brings us together and teaches us about ourselves and the world 
around us. In short, it makes life better. Between 2015 and 2018, we are investing £1.1 billion of 
public money from government and an estimated £700 million from the National Lottery to help 
create these experiences for as many people as possible across the 
country. www.artscouncil.org.uk 

  

First World War Centenary Partnership 

2014 - 2018 marks the centenary of the First World War, a landmark anniversary for Britain and 
the world. IWM is marking the centenary by leading a vibrant, five year programme of cultural 
activities across the world. This year is the centenary of the Battle of the Somme. For more 
information visit www.1914.org. 

  

Paul Hamlyn Foundation 

Paul Hamlyn Foundation was established by Paul Hamlyn in 1987. Upon his death in 2001, he 
left most of his estate to the Foundation, creating one of the largest independent grant-making 
foundations in the UK. Our mission is to help people overcome disadvantage and lack of 
opportunity, so that they can realise their potential and enjoy fulfilling and creative lives. We have 
a particular interest in supporting young people and a strong belief in the importance of the arts 
in helping us address this mission. 

  

Creative Scotland 

Creative Scotland is the public body that supports the arts, screen and creative industries across 
all parts of Scotland on behalf of everyone who lives, works or visits here.  We enable people and 
organisations to work in and experience the arts, screen and creative industries in Scotland by 
helping others to develop great ideas and bring them to life.  We distribute funding provided by 
the Scottish Government and the National Lottery. For further information about Creative 
Scotland please visit www.creativescotland.com.  

http://www.artscouncil.org.uk/
http://www.1914.org/
http://www.creativescotland.com/


Follow us @creativescots and www.facebook.com/CreativeScotland. 

  

Art Fund 

Art Fund is the national fundraising charity for art. In the past five years alone Art Fund has given 
£34 million to help museums and galleries acquire works of art. It also helps museums share their 
collections with wider audiences by supporting a range of tours and exhibitions, and makes 
additional grants to support the training and professional development of curators. Art Fund has 
awarded a grant to support the legacy of the extraordinary and important project we’re here 
because we’re here. This support is in addition to other work with 14-18 NOW, including funding 
for a forthcoming commission by Christine Borland for Glasgow Museums. 

  

YouGov Survey 

All survey figures, unless otherwise stated, are from YouGov Plc. Total sample size was 2,030 
adults. Fieldwork was undertaken between 4th – 5th July 2016.  The survey was carried out 
online.  The figures have been weighted and are representative of all GB adults (aged 18+). 

 

  

Based on 63% of the British adult population (aged 18+) in a YouGov survey who indicated that they were 
aware of the soldiers. Calculation by Morris Hargreaves McIntyre / 14-18 NOW. 
MHM/14-18 NOW estimate based on recorded footfall and audience headcount figures 

  

 

http://www.facebook.com/CreativeScotland

